
2023
Accommodations Tax Funds Request

Application
Organization Name:   Hilton Head Island St. Patrick's Day Parade

Project/Event Name:   Hilton Head Island St. Patrick's Day Parade

Executive Summary

An ATAX Effectiveness Measurement form has been attached to this application.

Our effectiviness is measured by the reviews we receive publicly and privately. A
safe, entertaining community event is our goal and we have repeatedly achieved that
goal.
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2023
Accommodations Tax Funds Request

Application

Date Received: 09/02/2022 Time Received: 11:21 AM By:  Online Submittal

Applications will not be accepted if submitted after 4 pm on September 2, 2022

SUMMARY OF GRANT REQUEST:

ORGANIZATION NAME:   Hilton Head Island St. Patrick's Day Parade

Project/Event Name:   Hilton Head Island St. Patrick's Day Parade

Contact Name:    Kim Capin Title:    Past Chair

Address:    PO Box 5428, Hilton Head Island, SC 29938

Email Address:
   kimberly.capin@gmail.com

Contact Phone:    843-384-4035

Event Date:    3/11/23-3/12/23
Event Location:    Celebration Community
Park - Pope Ave

Total Budget: $120,072.00 Grant Requested: $86,000.00

Provide a brief summary on the intended use of the grant and how the money
would be used. (100 words or less)

The Hilton Head Island St. Patrick's Day Parade is an annual event
drawing thousands of participants and spectators to our Island. The 2023
Event will officially mark the beginning of Hilton Head Irishfest which will
incorporate the historic parade and the second annual Irish music
concert.   Funds requested will be used to secure additional entertainment
to enhance the experience of spectators; increase our marketing efforts
with a professional presence and assist with the cost to provide
mandatory Beaufort County Sheriff's support with traffic, crowd control and

A.
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mandatory Beaufort County Sheriff's support with traffic, crowd control and
facilities needed to control and provide for the crowd. 

 

How does the organization/event either drive tourism to Hilton Head Island or
enhance the visitor experience on Hilton Head Island? How is this impact being
measured?  (100 words or less)

The Hilton Head Island St. Patrick's Day Parade highlights the beginning
of spring on the Island. By offering a family oriented experience we attract
tourists wanting to celebrate St.Patrick's Day in a safe, fun environment.
The visibility to participating organizations and business unlike any other
offered in our community. For the businesses along the parade route, it
marks the single largest day of the year for them in revenue. 

Total Number of Physical Tourists Served:    14000
A Tourist is considered a non-resident, traveling more than 50 miles to the Town of
Hilton Head Island.

A.

Total Number of Physical Visitors Served:    8000
A Visitor is considered a non-resident, who travels 50 miles or less to visit the Town of
Hilton Head Island.

B.

Total Number of Physical Residents Served:    12000
A Resident is considered any person who claims their property address within the limits
of the Town of Hilton Head Island as their primary residence.

C.

Total Number of Physical Patrons Served (A+B+C=D):    34000D.

How was the Number of Visitors/Tourists Documented? (250 words or less)

In prior years we have conducted surveys of the crowd and in 2019 we
hired a profesional to conuct an economic study of the parade which is
included in this application. 
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DESCRIPTION OF OPERATIONS: 

For state reporting purposes, give a brief description of the organization. 
(250 words or less) 

The Hilton Head Island St. Patrick's Day Parade is on our 38th
Parade after celebrating the 37th for three years according to "covid
math".  Hilton Head Irishfest 2023 will incorporate Irish Heritage with
the welcoming of spring in the lowcountry while offering a weekend
of arts and entertainment for residents and visitors alike. Through our
excellent reputation as the oldest St. Patrick's Parade in South
Carolina we have become the destination for the best of the best
Pipe and Drum bands.  They are the highlight of our 2nd Irish concert
at Celebration Park.  

 

 

1.

Describe in detail how the requested grant funding would be used? (250
words or less)

The accommodation tax funds we are requesting would be used for
expenses related to participation by marching bands, Irish dancers
and the cost of the traffic control provided by the Beaufort
County Sheriff's Department. The request is based on the estimated
percentage of tourists from the past USCB survey. 41% of budgeted
cost for these two categories are requested to be funded by ATAX. 
We have also created a marketing plan with Triad Design Group
which would be 100% funded by ATAX funds. 

All funds are used for the purpose of producing the event with no paid
employees. The only overhead expenses are website hosting, phone,

2.

B.
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post office box and a small storage unit.

$11,000 ATAX request for a portion of BCSO services

$35,000 for marketing

$47,000 ATAX request for band/ cultural attendee costs

We are currently working on obtaining participant commitments and
will provide a list at the ATAX interview.

What impact would partial funding have on the activities, if full funding
were not received? What would the organization change to account for
partial funding?  (100 words or less)

Partial funding could have a negative impact by reducing the amount
of entertainment from Pipe and Drum bands from Boston, NY, NJ,
Atlanta, Charleston and Myrtle Beach. 

If funding were not to be received the committee would need to reach
out to local business's for financial support or in kind trades to have
the entertainment portion stay intact. Other options would be increase
the costs to enter the parade would have a negative effect. The final
option would be to reduce the quality and size of the parade an loose
the status we have built over the years. 

3.

What is expected economic impact and benefit to the Island's tourism? 
(100 words or less)

Per the economic study completed in 2019 starting on page 28
Calculating Economic Impacts: - Total and indirect spending from the
parade committee is $79,200 (based on a 42k budget). 

Total Direct and Indirect spending from spectators is $2.316 million.
Page 37 of Economic Study

4.
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In order to comply with the State's Tourism Expenditure Reveiw
Committee annual reporting requirements, please classify your current
grant request into the following authorized categories:  

1 - Destination Advertising/Promotion
Advertising and promotion of tourism so as to develop and
increase tourist attendence through the generation of publicity.

22  %

2 - Tourism-Related Events
Promotion of the arts and cultural events.

56 %

3 - Tourism-Related Facilities
Construction, maintenance and operation of facilities for civic and
cultural activities including construction and maintenance of
access and other nearby roads and utilities for the facilities.

0 %

4 - Tourism-Related Public Services
The criminal justice system, law enforcement, fire protection,
solid waste collection and health facilities when required to serve
tourists and tourist facilities. This is based on the estimated
percentage of costs directly attributed to tourist. Also includes
public facilities such as restrooms, dressing rooms, parks and
parking lots.

22 %

5 - Tourist Public Transportation
Tourist shuttle transportation.

0 %

6 - Waterfront Erosion/Control/Repair
Control and repair of waterfront erosion.

0 %

7 - Operation of Visitor Information Centers
Operating visitor information centers.

0 %

Total: 100 %

5.

If not covered elsewhere in the application, please describe (a) how the
organization will collaborate with other organizations to enhance tourism
efforts, and (b) provide a venue or service not otherwise available to
visitors to the Town of Hilton Head Island. (250 words or less)

The Hilton Head Island St. Patrick's Day Parade is the largest free
event on the island and the oldest St. Patrick's Day Parade in South

6.
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Carolina. Hotels benefit from guests staying locally to enjoy the
festivities. The restaurants and business along the parade route enjoy
their largest day of the year in sales. The commercial participants in
the parade have a unique marketing opportunity to a crowd of 25,000
plus spectators to promote future visits.  The addition of the Irishfest
concert in Celebration Park creates exposure for sponsors and
entertains the visitors and residents who make it their destination or
happy to discover the event by the central location on the south end.

Our event has the unique ability to showcase Hilton Head Island as
businesses can participate and gain exposure which can increase
return visits by spectators.

 

Additional comments. (250 words or less)

Over the years the Parade Committee has worked diligently to
continue the tradition of this parade and grow the entertainment value
and spectators while keeping it family friendly. For 2023 we are
greatly expanding the value to the community with the creation of
Hilton Head Irishfest. This effort will be one that will grow and become
one the best destination events in the area. We pride ourselves on
the fact that The Pipe and Drum entertainment will be the best
ensemble ever for a Parade. These groups would rather be here to
celebrate than in any other area hosting St. Patrick's Day Parade. 

7.

FUNDING:

Please describe how the organization is currently funded.  (100 words or less)

The parade is funded through entry fees, sponsorships and town
ATAX funding. 

1.

C.
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Please also estimate, as a percentage, the source of the organization's
total annual funding.

71 Government Sources Private Contributions, Donations
and Grants

17
Corporate Support,
Sponsors

Membership, Dues,
Subscriptions

12
Ticket Sales, or Sales
and Services

Other

2.

Has the organization requested other ATAX or any other funding from
other public sources or organizations?
  Yes                No    X  

If so, please list top 3 sources and amounts.

3.

FINANCIAL INFORMATION:

Fiscal Year Disclosure:   Start Month:  January      End Month:  December 

Financial Statement Requirements: 

The upcoming year's operating budget for the organization.

Budget Years Provided:

2023
2023

1.

The previous two years and current year profit and loss reports for the
organization.

2.

The previous two years and current year balance sheets.

Balance Sheet Years Provided:

2022

3.

D.
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The previous two years and current year IRS Form 990 or 990T.

IRS Form 990 or 990T Years Provided:

2018

2021

4.

FINANCIAL GUARANTEES AND PROCEDURES:

Provide a copy of the official minutes wherein the organization approves
the submission of this application.

An official set of minutes have been attached to this application.

1.

Indicate whether your organiztion follows Town procurement guidelines or
has its own procurement guidelines which are utilized and followed in the
expenditue of ATAX grant funds.

Follow Town procurement guidelines
Utilize and follow organization's own procurement guidelines
Our organization does not have or follow procurement guidelines 

2.

E.

MEASURING EFFECTIVENESS:

If you received 2021 or 2022 HHI ATAX funds

List any ATAX award amounts received in 2021 and/or 2022.

  2019   $20,000.00   Entertainment and Public Services

  2020   $22,000.00   Hilton Head Island St. Patrick's Day Parade

  2022   $41,235.00   Hilton Head Island St. Patrick's Day Parade

1.

F.
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How were the ATAX fundsused?  To what extent were the objectives
achieved? The ATAX Effectiveness Measurement spreadsheet available
in the application portal will show the numerics. Use the space below for
verbal comments.  (200 words or less)

Funds were used to attract additional pipe and drum bands and
marching bands. A portion of the funds were used for crowd control
to pay the Beaufort Sheriff's Department overtime.

2.

What impact did this have on the success of the organization/event and
how did it benefit the community?  (200 words or less)

We were able to attract superior bands to participate in the parade.
Especially the pipe and drum bands which add to the cultural aspect
of our event. A parade is not a parade without quality bands.

BCSO's support is critical to the safety and success of our event.
Traffic and crowd control enables us to hold the event on public
roads.

3.

How does the organization measure the effectiveness of both the overall
activity and of individual programs?  (200 words or less)

Our effectiviness is measured by the reviews we receive publicly and
privately. A safe, entertaining community event is our goal and we
have repeatedly achieved that goal.

4.
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Signature: Kim Capin

Title/Position: Past Chair

Mailing Address: PO Box 5428, Hilton Head Island, SC 29938

Email Address: kimberly.capin@gmail.com

Office Phone Number: 843-341-0128

Home Phone Number: 843-384-4035
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ECONOMIC IMPACTS 
ASSOCIATED WITH THE 2019 
HILTON HEAD ST. PATRICK’S 

DAY PARADE,
HILTON HEAD, S.C.

PRESENTED BY:

Don Klepper-Smith
Chief Economist & Director of Research

DataCore Partners LLC
(860) 922-5967

December 2020



Don Klepper-Smith, 12 Tall Pines Rd, Hilton Head SC
Chief Economist and Director of Research, DataCore Partners, Inc., a consulting firm specializing in 
economic & demographic analysis, market research, and fiscal impact analysis (1996-present)

Economic Advisor, Liberty Bank, Middletown CT ( 2018 to present )

Long-Term Economics Commentator With Media, WTNH Television, New Haven ( 2000 to present ), Wall 
Street Journal, Bloomberg, Boston Globe, Hartford Courant, New Haven Register, New London Day

SNET's Corporate Economist, specializing in economic analysis, economic modeling, demographics & 
forecasting- 1982-1996

Over 35 years of experience as a professional economist involving issues of economic importance to CT, 
having been involved with multiple economic impact analyses, specializing in consumer fundamentals, 
telecommunications, electric utilities and retail. Fiscal impact analyses. 1982-present

Chairman, CT Governor M. Jodi Rell’s Council of Economic Advisors, State of Connecticut, (2007-2010)

Economic Advisor to Governor of State of Connecticut (Rell and Weicker Administrations)

Past President: Southern CT Business Economists, Hartford Area Business Economists, longtime 
member of NABE, 1984-2006

Represented State of CT before multiple Bond Rating agencies on Wall Street, trying to improve State's 
bond rating- 1996

MPA from S.U.N.Y at Stony Brook focusing on economics, econometric modeling, statistics & forecasting 
theory-1978.B.S. in Applied Mathematics from S.U.N.Y at Stony Brook- 1975

Clients now include AT&T, CBIA, United Illuminating, Liberty Bank, Farmington Bank, CERC, State of CT, CT 
Development Authority, The Workforce Alliance, U.S Small Business Admin., anc many CT municipalities. 

)

)

)

)

)

)
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)

)

)
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ANALYSIS OVERVIEW:
1. INTRODUCTION

2. BACKGROUND: MACROECONOMIC ASSESSMENT OF THE U.S. AND       
HILTON HEAD/BEAUFORT COUNTY AREA ECONOMIES

3. IDENTIFYING PRIMARY ECONOMIC DRIVERS WITHIN THE HILTON 
HEAD/BEAUFORT COUNTY AREA ECONOMIES

4. RIMS II ECONOMIC MULTIPLIERS FROM THE U.S. BUREAU OF ECONOMIC 
ANALYSIS AND HOW THEY WORK

5. THE HILTON HEAD ST. PATRICK’S DAY PARADE: THE FOUR PRIMARY 
SOURCES OF DIRECT ECONOMIC IMPACTS 

6. TOTAL ECONOMIC IMPACTS: SPENDING AND JOB CREATION 

7. SUMMARY AND CONCLUSIONS

8. APPENDIX- SUPPORTING DATA 

)

)

)

)

)

)

)
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The following study sets out to estimate the direct and indirect economic 
effects associated with the Hilton Head St. Patrick’s Day Parade, a premier 
event held each March on Hilton Head Island, South Carolina, that has an 

illustrious 38-year history. Over the years, both residents and non-residents 
have come to see the parade, creating a unique social and economic history.

The study year is 2019, roughly one year before the emergence of Covid-19, 
and comes at the tail end of the longest economic expansion in post-war 
history, which officially dated between February 2010 and February 2020 

according to the National Bureau of Economic Research (NBER).

Specifically, this analysis sets out to quantify the direct and indirect 
economic impacts associated with both planning and actually staging the 
event, which takes place along a one-mile parade route on Pope Avenue. 

Over the years, the event has garnered much attention, and is now seen as a 
“high-profile event with national reach”. In the process, the regional 

Beaufort County/Hilton Head economy has clearly benefited due to direct 
investments made by the Parade Committee itself, the generous donations 

of local and national sponsors, the dedication of many volunteers who 
devote untold hours, and personal consumption from the estimated 35,000  

spectators who attend.

1. INTRODUCTION:



2. BACKGROUND: MACROECONOMIC 
ASSESSMENT OF THE U.S. AND

HILTON HEAD/BEAUFORT COUNTY
 AREA ECONOMIES



THE U.S. ECONOMY 
ENCOUNTERS

 A COVID-INDUCED
RECESSION



U.S. TOTAL NON-FARM JOBS GAINED OVER 10-YR PERIOD 
vs ONE-MONTH LOSS IN APRIL 2020, (MILLIONS JOBS)

22.8

-20.8

GAIN JAN 2010-FEB 2020 APRIL 2020*

0.0

10.0

20.0

30.0

-10.0

-20.0

-30.0

SOURCE: U.S. BUREAU OF LABOR STATISTICS
* ONE MONTH JOB LOSS

APRIL’S LOSS OF 20.8 MIL JOBS 
REPRESENTED 91%% OF ALL U.S. 
JOBS CREATED OVER THE LAST 

TEN YEARS!

+ MIL JOBS

MIL JOBS



THE “OFFICIAL” U.S. UNEMPLOYMENT RATE (U-3)
VS. THE MORE COMPREHENSIVE “U-6” CALCULATION

JAN 2000 -  AUG 2020

1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
00 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 1920

MONTHS

3.5

8.5

13.5

18.5

23.5

U-6

3.5

8.5

13.5

18.5

23.5

U.S UNEMPLOYMENT (%)-U-3

U-6 U-3

SOURCE: U.S. DEPT. OF LABOR, SA DATA

THE BROADER MEASURE OF UNEMPLOYMENT, U-6, OR “EFFECTIVE RATE, 
INCLUDES  MARGINALLY ATTACHED WORKERS, DISCOURAGED WORKERS, AND  
WORKERS FORCED INTO PART-TIME WORK SEEKING FULL TIME JOBS. AS OF 
AUG 2020, FOR EVERY 10 OFFICIALLY UNEMPLOYED WORKERS THERE ARE 
ANOTHER SIX WORKERS WHO FALL INTO THE ABOVE CATEGORIES.
AUG 2020: U-3 RATE: 8.4%, U-6 RATE: 14.2%!

WAS +4%! 

NOW +5%-7%! 



- Don Klepper-Smith
Chief Economist and Director of Research

DataCore Partners 

“ In 2019, the U.S., South Carolina, and Beaufort County area economies were enjoying one 
of the best economic environments since WWII. The business expansion was nine years in 

at the time, almost twice the length of the average post-war recovery. Consumers were 
benefiting from record low unemployment, all-time highs in the stock market, and a robust 

labor market that eventually created over 22 million jobs.  

However, since that time the U.S economy formally went into recession in early 2020, the 
result of a Covid-induced economic downturn, what economists refer to as an "exogenous 

shock”. I have been a professional economist for over 40 years now and the economic 
developments seen thus far in the U.S. And regional economies are far beyond the scope of 
any previous recession I've studied. The degree of economic weakness and displacement 

has been mind-boggling with numbers I never thought I’d see. In fact, I believe this 
pronounced erosion in economic activity has been underappreciated by most people.

I mention this because consumer fundamentals have been challenged like never before, 
and I expect that it will take some time to return to the overall level of economic health 

enjoyed in 2019, thereby affecting economic impacts from future parades in coming years”.
 

2019 MACROECONOMIC ASSESSMENT OF THE U.S., 
SOUTH CAROLINA, AND HILTON HEAD/

BEAUFORT COUNTY ECONOMIES



The good news is that the Hilton Head/Bluffton Labor Market area 
(LMA) has held up very well in recession thus far, outperforming every 
other LMA in South Carolina, both in absolute and relative terms! Over 
the last twenty years, the region has created nearly 22,000 new jobs. In 
the process, its employment base has surged rather dramatically, up 

35%. 

DataCore has been evaluating labor markets all over the country for 
clients, and these are very strong numbers, speaking to pronounced 
in-migration, housing growth, and concerted economic development 

initiatives.

To put this performance in context, data just released by the U.S. 
Census Bureau shows that as of 2019, the State of South Carolina was 

adding 1,020 each week due to domestic net migration. In sharp 
contrast, Connecticut is now losing 424 people on a net basis each 

week to other states.

THE HILTON HEAD/BEAUFORT COUNTY 
AREA ECONOMIES



In late 2020, the Census Bureau released 2019 data on state by state 
migration, speaking to numbers of parade attendees.

Good news! The data for 2019 shows that South Carolina now has the 4th 
highest rate of domestic net in-migration per capita of all fifty states. 

Specifically, the new data shows that South Carolina added a total of 53,034 
people on a net basis between July 1, 2018 to July 1, 2019, or 1,020 people 

per week. The 2019 total population base was reported at 5,092,727. 

Continued net in-migration will clearly benefit South Carolina's tax base in 
coming years. The data released by the Census Bureau also shows that 
367,227 people have come to South  Carolina from other states for the 

period between April 1, 2010 and July 1, 2019. 

DataCore monitors State to State migration data because it represents the 
flow of people, jobs, and tax revenue, which lies at the core of fiscal health. 

The data is produced by the U.S. Census Bureau and is reported on a lagged 
basis. Population change in the aggregate also factors in two other 

components: foreign migration and net births, or births minus deaths.

DEMOGRAPHIC SHIFTS:



 

Sources:BLS
Note: seasonally adjusted data
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THE HILTON 
HEAD-BLUFFTON 

BEAUFORT LMA HAS THE 
SMALLEST YEAR OVER 
YEAR EMPLOYMENT % 

CHANGE OVER THE LAST 
12 MONTHS, DOWN ONLY 
2.1%, THE BEST OF ANY 

LABOR MARKET AREA IN 
SOUTH CAROLINA



 

Sources: BLS
Note: Non-seasonally adjusted data
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IN ADDITION, THE HILTON 
HEAD-BLUFFTON BEAUFORT 

LMA HAS THE SMALLEST 
ABSOLUTE YEAR OVER YEAR 
EMPLOYMENT CHANGE OVER 
THE LAST 12 MONTHS, DOWN 
ONLY 1,800, THE SMALLEST 

LOSS OF ANY LABOR MARKET 
AREA IN SOUTH CAROLINA DUE 

TO COVID-19.



Source: BLS
2020 Projections from DataCore Partners LLC, assuming Oct 2020 job levels held constant
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THE ANNUAL EMPLOYMENT DATA FOR THE BEAUFORT/HILTON 
HEAD AREA SHOWS STEADY JOB GROWTH OVER THE LAST 20 
YEARS. BETWEEN 2000 AND 2019, THE REGION CREATED 21,800 
NEW JOBS. THE MILD “STEP DOWN” IN 2020 DUE TO A 
COVID-INDUCED RECESSION IMPLIES A MILD LOSS OF 
ONLY 2,400 JOBS.

TOTAL NON-FARM  EMPLOYMENT LEVELS
WITHIN THE BEAUFORT/HILTON HEAD LMA (000, 2000-2020)



Source: BLS, 2020 projection from DataCore Partners LLC
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EEA 1,1891,1971,1621,1891,2631,2961,3381,3921,4491,5001,5281,4971,5121,5531,5921,6361,6701,7191,7801,8261,8541,8151,7951,7991,8271,8631,9061,9451,9261,8141,8111,8331,8641,9011,9512,0072,0552,0962,1552,1892,104

THE SOUTH CAROLINA ECONOMY ADDED ALMOST 35,000 NEW JOBS IN 
2019, UP 1.6%. BETWEEN 1980 AND 2019, TOTAL NON-FARM 
EMPLOYMENT GREW BY OVER 1 MILLION JOBS, RISING AT A HEALTHY 
AVERAGE ANNUAL RATE OF 1.6%. DATACORE PROJECTION 2020:
 -85,000 JOBS, OR 4%.

SOUTH CAROLINA TOTAL NON-FARM EMPLOYMENT 
ANNUAL LEVELS, (THOUSANDS, 1980-2020)



3. IDENTIFYING PRIMARY ECONOMIC 
DRIVERS WITHIN THE HILTON 

HEAD/BEAUFORT COUNTY AREA 
ECONOMIES

)



LOCATION QUOTIENTS (LQ)  ARE MATHEMATICAL TOOLS THAT HELP 
DETERMINE “KEY ECONOMIC DRIVERS” FOR ANY GIVEN REGION. THEY 
REPRESENT THE LOCAL EMPLOYMENT SHARE OF ANY GIVEN INDUSTRY 
SEGMENT RELATIVE TO A STATE OR NATIONAL AVERAGE, AND  SPEAK 
TO ABOVE-AVERAGE OR BELOW-AVERAGE CONCENTRATIONS OF 
EMPLOYMENT. 

A LQ ABOVE 100.0 IMPLIES GREATER RELATIVE SHARES OF LOCAL 
EMPLOYMENT, WHILE A LQ BELOW 100.0 DENOTES LESSER SHARES OF 
LOCAL EMPLOYMENT.

FOR INSTANCE, A REGION WITH AN LQ OF 120.0 FOR A GIVEN INDUSTRY 
SEGMENT MEANS THAT THE LOCAL SHARES OF EMPLOYMENT ARE 120% 
OF BENCHMARK EMPLOYMENT SHARES ESTABLISHED AT EITHER THE 
STATE OR NATIONAL LEVEL.

Q: SO GIVEN THIS REGIONAL EMPLOYMENT DATA FROM THE BUREAU OF 
LABOR STATISTICS, WHAT ARE THE REGION’S “PRIMARY ECONOMIC 
DRIVERS?“

)

)

)

)

LOCATION QUOTIENTS DEFINED:
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"DataCore strongly suspects that Hilton Head leaders and area 
businesses have known about the importance of the Hilton Head St. 

Patrick's Day Parade to the local economy for many years, even though 
those economic benefits had not been formally quantified prior to today.

These “economic injections” generated by the Parade are important 
because they feed and support the largest economic driver in the region, 
namely Leisure & Hospitality, with a documented location quotient of 181.

Bottom line: More Parades means continued health within Leisure and 
Hospitality, which in turn supports other sectors of the economy, such as 

retail trade, housing, and construction to name a few, because of 
economic multipliers”. 

Don Klepper-Smith
Chief Economist, DataCore Partners

THE HILTON HEAD ST. PATRICK'S DAY PARADE
SUPPORTS THE REGION’S TOP ECONOMIC DRIVER!



4. RIMS II ECONOMIC MULTIPLIERS 
FROM THE U.S. BUREAU OF 

ECONOMIC ANALYSIS AND HOW 
THEY WORK



UNDERSTANDING ECONOMIC IMPACTS:
DATACORE’S APPROACH TO RIMS II

ECONOMIC MULTIPLIERS
IN ORDER TO UNDERSTAND THE PROCESS OF HOW ECONOMIC IMPACTS 

ARE ASSESSED, IT HAS BEEN DATACORE’S EXPERIENCE THAT FIRST 
HAVING A FUNDAMENTAL KNOWLEDGE OF THE ECONOMIC CONCEPTS 

OF “INJECTIONS AND LEAKAGES” IS OFTEN HELPFUL.

"INJECTIONS”: REPRESENT LEVELS OF SPENDING AND ASSOCIATED 
ECONOMIC ACTIVITY DERIVED FROM CONSUMERS, BUSINESSES, & 
GOVERNMENTS THAT ARE ADDED OR INTRODUCED INTO A LOCAL 

ECONOMY FROM OUTSIDE A GIVEN REGION.

"LEAKAGES”: CORRESPOND TO LEVELS OF SPENDING AND ASSOCIATED 
ECONOMIC ACTIVITY DERIVED FROM CONSUMERS, BUSINESSES AND 
GOVERNMENTS THAT ARE LOST OR SUBTRACTED FROM THE LOCAL 
ECONOMY AS THEY ARE REDIRECTED ELSEWHERE OUTSIDE A GIVEN 

REGION. 

)

)

)



UNDERSTANDING ECONOMIC IMPACTS:
DATACORE’S APPROACH TO RIMS II

ECONOMIC MULTIPLIERS
GENERALLY SPEAKING, WHEN THE SUM TOTAL OF INJECTIONS IN A GIVEN 

ECONOMY EXCEEDS THE SUM TOTAL OF LEAKAGES, THERE IS A NET INCREASE 
IN THE LEVEL OF OVERALL ECONOMIC ACTIVITY. CONVERSELY, WHEN THE SUM 

TOTAL OF LEAKAGES EXCEEDS INJECTIONS, THERE IS A NET LOSS.

ONCE INJECTIONS AND LEAKAGES AND HOW THEY COME TO BEAR ON LOCAL 
ECONOMIES ARE UNDERSTOOD, WE REALIZE THAT THERE ARE NOT ONLY 
DIRECT ECONOMIC IMPACTS TO CONSIDER, BUT ECONOMIC MULTIPLIERS 

AROUND SPENDING AND JOB CREATION TO CONSIDER AS WELL. 

IMPORTANTLY, THESE SECONDARY OR INDIRECT IMPACTS CAN BE SIGNIFICANT 
AND VARY CONSIDERABLY ACROSS INDUSTRY SEGMENTS. THIS IS WHY 

ECONOMISTS OFTEN TOUT THE OVERALL BENEFITS OF GROWTH IN SECTORS 
SUCH AS MANUFACTURING OR CONSTRUCTION, BECAUSE OF THE HIGH 

MULTIPLIERS AND POSITIVE INDIRECT EFFECTS THAT RESULT.

)

)

)



UNDERSTANDING ECONOMIC IMPACTS:
DATACORE’S APPROACH TO RIMS II

ECONOMIC MULTIPLIERS
OVER THE YEAR DATACORE HAS SUCCESSFULLY USED RIMS II ECONOMIC 

MULTIPLIERS ISSUED BY THE U.S. BUREAU OF ECONOMIC ANALYSIS IN ALL OF 
ITS ECONOMIC IMPACT STUDIES.

THESE MULTIPLIERS ARE STATE-SPECIFIC AND HELP ECONOMISTS ASSESS 
DIRECT AND INDIRECT ECONOMIC IMPACTS EMANATING FROM SPENDING, JOB 

CREATION, AND DOLLAR OUTPUT.

IMPORTANTLY, DATACORE HAS ALWAYS TAKEN A CONSERVATIVE APPROACH 
IN THE APPLICATION OF ECONOMIC MULTIPLIERS BECAUSE IT IS OUR STRONG 

BELIEF THAT CONSERVATIVE ESTIMATES ARE BEST USED FOR PLANNING 
PURPOSES. 

OVER THE YEARS, DATACORE HAS: 1) EMPHASIZED QUALITY CONTROLS, AND 2) 
SIMPLIFIED DATA CONVENTIONS WHERE POSSIBLE, WHICH HELPS IN REACHING 

THE BROADEST POSSIBLE AUDIENCE. THEREFORE, THIS STUDY FOCUSES ON 
“TOTAL ECONOMIC IMPACTS AROUND JOB CREATION AND SPENDING”, WHICH 

CARRY THE GREATEST IMPORTANCE IN ANY ECONOMIC IMPACT STUDY.

)

)

)

)



TWO TYPES OF RIMS II MULTIPLIERS:
FINAL DEMAND AND DIRECT EFFECT

FINAL DEMAND MULTIPLIERS: RATIOS OF A TOTAL CHANGE IN 
ECONOMIC ACTIVITY TO A DOLLAR OR MILLION DOLLAR CHANGE IN 
FINAL DEMAND. THESE MULTIPLIERS CAN BE USED TO ESTIMATE 
TOTAL CHANGES IN OUTPUT, VALUE-ADDED, EARNINGS, AND 
EMPLOYMENT.

DIRECT EFFECT MULTIPLIERS: FOR EARNINGS AND WAGES, THE 
RATIO OF THE TOTAL CHANGE IN HOUSEHOLD EARNINGS PER 
DOLLAR CHANGE IN HOUSEHOLD EARNINGS IN THE FINAL DEMAND 
INDUSTRY. FOR EMPLOYMENT, THE RATIO OF TOTAL CHANGE IN 
JOBS PER CHANGE IN JOB IN THE FINAL DEMAND INDUSTRY.

)

)

Source: Definitions per RIMS II Users Guide, Regional Input-Output Modeling System)



UNDERSTANDING ECONOMIC IMPACTS:
DATACORE’S APPROACH TO RIMS II

ECONOMIC MULTIPLIERS
RIMS II MULTIPLIERS SPECIFIC TO THE STATE OF SOUTH CAROLINA AND 
THE INDIVIDUAL SECTORS WITHIN “LEISURE AND HOSPITALITY” WERE 

USED IN THIS STUDY. 

IN REVIEWING THE MULTIPLIERS USED IN THIS STUDY, DATACORE FINDS 
THEM TO BE BOTH REASONABLE AND CONSERVATIVE, AND IN LINE WITH 

MULTIPLIERS USED BY DATACORE AND OTHERS IN SIMILAR STUDIES.

)

)



UNDERSTANDING ECONOMIC IMPACTS:
DATACORE’S APPROACH TO RIMS II

ECONOMIC MULTIPLIERS
 “LEISURE AND HOSPITALITY” INCLUDE:

Performing arts, spectator sports, museums, and related activities
Accommodation services
Food services and drinking places

AN AVERAGE OF ECONOMIC MULTIPLIERS FROM EACH OF THESE THREE 
CATEGORIES WAS USED IN THIS STUDY AND APPEAR TO BE 
“CONSERVATIVE ESTIMATES” WHEN IT COMES TO CALCULATING 
INDIRECT EFFECTS.

BOTTOM LINE: ACCORDING TO RIMS II MULTIPLIERS, FOR EACH DOLLAR 
DIRECTLY SPENT IN THESE AREAS, THERE IS ANOTHER 82 CENTS SPENT 
ELSEWHERE IN THE LOCAL ECONOMY. ADDITIONALLY, FOR EACH FTE 
JOB DIRECTLY CREATED, THERE ARE ANOTHER .58 JOBS CREATED IN 
THE LOCAL ECONOMY. IN DATACORE’S ESTIMATION, THESE REPRESENT 
CONSERVATIVE ESTIMATES OF INDIRECT EFFECTS.

)

)
)
)

)

)



5. THE HILTON HEAD ST. PATRICK’S 
DAY PARADE: THE FOUR PRIMARY 
SOURCES OF DIRECT ECONOMIC 

IMPACTS



We believe that every study we do for our clients provides us with a 
learning experience as well. Our clients have included national developers 

and Fortune 500 companies, but this is the first chance that DataCore 
Partners LLC has had to assess economic impacts associated with a 

parade. 

In the process of conducting this study, it became apparent that most 
people probably lack a full appreciation for just how much TIME and 

EFFORT go into the making of this one event that lasts just a few hours. It 
requires the commitment of thousands of people and over 22,000 

man-hours to produce. Without question, the Parade is a one-of-a-kind 
event that makes Hilton Head a better place to live and produces economic 

benefits that are impressive given its size. 

CALCULATING ECONOMIC IMPACTS: 

Don Klepper-Smith
Chief Economist, DataCore Partners



ASSUMPTIONS:

)

 PARADE COMMITTEE, 11 MEMBERS, PLANNING THROUGHOUT THE YEAR: 
1500 HOURS

 VOLUNTEERS, 40 TOTAL, AVERAGING 7 HOURS EACH, INCLUDING 
SECURITY: 280 HOURS

PARADE PARTICIPANTS DURING THE DAY OF THE PARADE (2000 PEOPLE AT 
5 HOURS EACH):10,000 HOURS

TRAVEL TIME & PRACTICE FROM PARADE PARTICIPANTS (2000 AT 5 HOURS 
EACH): 10,000 HOURS

SPONSORS AND DONATED TIME, 16 PRIMARY SPONSORS AT 2 HOURS 
EACH: 32 HOURS

FLOAT DESIGN AND CONSTRUCTION, 120 ENTRIES, WITH 8 HOURS EACH: 
960 HOURS

35%-40% OF SPECTATORS FROM OUTSIDE HILTON HEAD (NON-RESIDENTS)

FULL-TIME EQUIVALENTS: 40 HOURS A WEEK FOR 50 WEEKS: 2000 HOURS

)

)

)

)

)

)

)

)



PARADE COMMITTEE 
MEMBERS

)

Alan Perry-------Co-Chair
Gabrielle  Muething ---- Co-Chair
Kim Capin ------ Past Chairman
Laura Reilley-----  Treasurer
Jim Laferriere------ Marching Band Chair
Erin Reilley Booth----  Band Co- Chair
Lynne Hummel------Media
Mike Taylor----   MC
Dana Millen---Volunteers
Brad Hanna----Parade operations 

)
)
)
)
)
)
)
)
)
)



2019 DIRECT SPONSORSHIPS:
PARADE SPONSORS DONATED $12,800 WITH 
$6,700 MORE IN “IN-KIND” CONTRIBUTIONS 

) Carolina Coffee       
Coligny Merchants  
Crab Group                
ERA Evergreen       
Fish Restaurant        
HH Ice Cream  
Hinchey's Restaurant    
Its Classics                  
Lee Distributors         
Mortgage Network    
Pepsi                         
Reichenbach Chevy 
Sand Bar Restaurant  
South State Band     
Southern Eagle          
TD Bank                  

)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)



THE FOUR PRIMARY SOURCES OF
DIRECT ECONOMIC IMPACTS:

COMMITTEE SPENDING : including direct expenses for security, safety, insurance, travel 
and accommodations for parade participants, and other expenses involved in the planning 
and staging of the parade itself. The region’s Accommodations Tax (ATAX) is a source of 
revenue for the Parade Committee and is allocated on a need basis.

DIRECT SPONSORSHIPS : including financial and non-financial contributions made directly 
from parade sponsors to support parade activities, including floats, advertising, etc. These 
sponsorship funds get allocated by the Parade Commitee as needed.

CONSUMER SPENDING FROM PARADE ATTENDEES OR SPECTATORS: direct 
expenses associated with social activities the day of the parade, including meals at 
restaurants, area retailers, local hotels, souvenirs and other miscellaneous expenses 
incurred within the local business community.

PAYMENTS IN KIND: These are primarily contributions of time made by volunteers who 
support the parade planning process and the staging of the event itself. This includes time 
donated by members of the Parade Committee with 11 members, volunteers who donate 
time the day of the parade, parade participants themselves, and those who help with float 
design and construction.

)

)

)

)



IN-KIND CONTRIBUTIONS 
FROM SPONSORS AND VOLUNTEERS
DataCore has been conducting fiscal impact and economic studies for over 41 
years, and there are often strict protocals that one needs to adhere to. This is 
particularly true in fiscal impact studies for municipalities, which are designed 
to assess the net impact of municipal tax revenues and municipal expenses on 
any given proposed residential or commercial development. Double-counting 
often becomes a problem, as does the inclusion of indirect economic impacts.

That said, when it comes to “in-kind contributions”, there is no clear 
consensus as to what constitutes a direct vs indirect economic effect. In fact, 

in the Journal of Regional Analysis, a 2007 article entitled “Determining 
Economic Contributions and Impacts”, it is argued that economic benefits are 

defined as a “net increase in total social welfare that can be market or 
non-market values”. 

Therefore, DataCore argues that in-kind contribtions from sponsors and 
volunteers constitute real and tangible economic value as they relate to total 

dollar economic output and job creation. They are there considered to be 
direct economic impacts for the purposes of this study. (NOTE: In 

recommended RIMS II methods, in-kind impacts are specifcally excluded.)



SOURCE: HILTON HEAD PARADE COMMITTEE

DIRECT SPENDING BY THE
PARADE COMMITTEE:



ECONOMIC IMPACTS FROM SPENDING 
BY THE PARADE COMMITTEE:

 
EMPLOYING RIMS II MULTIPLIERS ON DIRECT SPENDING BY THE PARADE 

COMMITTEE FOR THE 2019 HH PARADE, THE CALCULATIONS SHOW A TOTAL 
OF $42,100 IN DIRECT SPENDING AND ANOTHER $37,100 IN INDIRECT 

SPENDING

TOTAL DIRECT & INDIRECT SPENDING FROM
 PARADE COMMITTEE: $79,200



6. TOTAL ECONOMIC IMPACTS: 
SPENDING AND JOB CREATION



CONSUMER SPENDING FROM PARADE 
ATTENDEES/SPECTATORS:

DataCore was able to employ secondary research on consumer spending at other 
St. Patrick’s Day parades from around the U.S. We then developed a mathematical 

algorithm to account for income differentials that were present in the Hilton 
Head/Bluffton area, as well as inflation to derive proxys for TOTAL DIRECT 

SPENDING PER ADULT SPECTATOR.

THE CALCULATIONS FOR THE 2019 HH PARADE, WHICH ACCOUNTED FOR 
INFLATION-ADJUSTED LODGING, FOOD AND BEVERAGES, GIFTS, SOUVENIRS, 
GROCERY ITEMS, RECREATION AND ENTERTAINMENT, SHOW THAT ADULTS 

OVER THE AGE OF 18 SPENT AN AVERAGE OF $46.79 PER CAPITA.

EMPLOYING DATA ON THE 18+ YEARS OF AGE COHORT GROUP, AND 
ASSUMING THAT 95% OF ALL ECONOMIC IMPACTS TOOK PLACE WITHIN 

SOUTH CAROLINA, IT WAS ESTIMATED THAT THE  TURNOUT OF 35,000 TOTAL 
SPECTATORS GENERATED $1.273 MILLION IN DIRECT CONSUMER SPENDING 

AND ANOTHER $1.043 MILLION IN INDIRECT SPENDING.

TOTAL DIRECT & INDIRECT SPENDING FROM 
SPECTATORS: $2.316 MILLION



JOB CREATION RESULTING FROM
THE PARADE:

DataCore was also able to employ secondary research on job creation resulting 
from consumer spending at other St. Patrick’s Day parades from around the U.S. 

We developed a mathematical algorithm to calculate direct and indirect job 
growth on a FULL-TIME EQUIVALENT BASIS (FTE).

THE CALCULATIONS FOR THE 2019 HH PARADE SHOW THAT CONSUMER 
SPENDING IN THE LOCAL ECONOMY GENERATED 18 DIRECT JOBS AND 
ANOTHER 10 INDIRECT JOBS. TOTAL JOBS DERIVED FROM CONSUMER 

SPENDING BY SPECTATORS: 28 JOBS.

VOLUNTEER HOURS WERE ALSO IMPORTANT IN JOB CREATION. THE 22,700 
HOURS CONTRIBUTED IN-KIND REPRESENTS 11 DIRECT FTE JOBS AND 
ANOTHER 7 INDIRECT JOBS DUE TO MULTIPLIERS. TOTAL OF 18 JOBS

TOTAL DIRECT & INDIRECT JOBS FROM SPECTATORS, 
PARADE COMMITTE, & IN-KIND VOLUNTEER HOURS: 

46 TOTAL FTE JOBS
Note: totals may not add due to rounding



TOTAL DOLLAR ECONOMIC IMPACTS ASSOCIATED WITH 
THE 2019 HILTON HEAD ST. PATRICK’S DAY PARADE:

$2.395 MILLION (BOTH DIRECT AND INDIRECT EFFECTS,
 2019 DOLLARS

Source: DataCore Partners LLC
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TOTAL DIRECT AND INDIRECT FTE JOBS ASSOCIATED
WITH THE 2019 HILTON HEAD ST. PATRICK’S DAY PARADE:

46 FTE POSITIONS



"There are basically two types of wealth effects, namely those associated 
with gains in the stock market, and secondly, those associated with home 

appreciation. According to Moody’s economy.com, for every dollar gained in 
portfolio value, consumers will spend $0.05 in the near-term economy as a 

result. In addition, every dollar in home appreciation results in an additional 
$0.07 due to increased home equity and perceived wealth.

Bottom line: the 2019 Hilton Head St. Patrick’s Day parade benefits from 
wealth effects on both there fronts, and therefore boosted consumption 

from parade attendees, as well as contributions from sponsors because of 
the “primed economic environment”.  

Don Klepper-Smith
Chief Economist, DataCore Partners

THE PARADE BENEFITED FROM 
“WEALTH EFFECTS” IN 2019



In 2019, the U.S., South Carolina, and Beaufort County area economies were 
enjoying one of the best economic environments since WWII. The business 
expansion was nine years in at the time, almost twice the length of the 
average post-war recovery. Consumers were benefiting from record low 
unemployment, all-time highs in the stock market, and a robust labor market 
that eventually created over 22 million jobs.  

However, since that time the U.S economy formally went into recession in 
early 2020, the result of a Covid-induced economic downturn, what 
economists refer to as an "exogenous shock”. I have been a professional 
economist for over 40 years now and the economic developments seen thus 
far in the U.S. And regional economies are far beyond the scope of any 
previous recession I've studied. The degree of economic weakness and 
displacement has been mind-boggling with numbers I never thought I’d see. In 
fact, I beleive this pronounced erosion in economic activity has been 
underappreciated by most people.

I mention this because consumer fundamentals have been challenged like 
never before, and I expect that it will take some time to return to the overall 
level of economic health enjoyed in 2019, thereby affecting economic impacts 
from future parades in coming years.

)

)

)

7. SUMMARY & CONCLUSIONS:
MACROECONOMIC CONTEXT



 The good news is that the Hilton Head/Bluffton Labor Market area 
(LMA) has held up very well in recession thus far, outperforming every 
other LMA in South Carolina, both in absolute and relative terms! Over 
the last twenty years, the region has created nearly 22,000 new jobs. In 
the process, its employment base has surged rather dramatically, up 
35%. 

DataCore has been evaluating labor markets all over the country for 
clients, and these are very strong numbers, speaking to pronounced 
in-migration, housing growth, and concerted economic development 
initiatives.

To put this performance in context, data just released by the U.S. 
Census Bureau shows that as of 2019, the State of South Carolina was 
adding 1,020 each week due to domestic net migration. In sharp 
contrast, Connecticut is now losing 424 people on a net basis each 
week to other states.

)

)

)

SUMMARY & CONCLUSIONS:
MACROECONOMIC CONTEXT



THE HILTON HEAD-BLUFFTON BEAUFORT LMA HAS THE SMALLEST YEAR 
OVER YEAR EMPLOYMENT % CHANGE OVER THE LAST 12 MONTHS, DOWN 
ONLY 2.1%, THE BEST OF ANY LABOR MARKET AREA IN SOUTH CAROLINA.

IN ADDITION, THE HILTON HEAD-BLUFFTON BEAUFORT LMA HAS THE 
SMALLEST ABSOLUTE YEAR OVER YEAR EMPLOYMENT CHANGE OVER THE 
LAST 12 MONTHS, DOWN ONLY 1,800, THE SMALLEST LOSS OF ANY LABOR 
MARKET AREA IN SOUTH CAROLINA DUE TO COVID-19.

THE ANNUAL EMPLOYMENT DATA FOR THE BEAUFORT/HILTON HEAD AREA 
SHOWS STEADY JOB GROWTH OVER THE LAST 20 YEARS. BETWEEN 2000 
AND 2019, THE REGION CREATED 21,800 NEW JOBS. THE MILD “STEP DOWN” 
IN 2020 DUE TO A COVID-INDUCED RECESSION IMPLIES A MILD LOSS OF 
ONLY 2,400 JOBS.

THE SOUTH CAROLINA ECONOMY ADDED ALMOST 35,000 NEW JOBS IN 2019, 
UP 1.6%. BETWEEN 1980 AND 2019, TOTAL NON-FARM EMPLOYMENT GREW 
BY OVER 1 MILLION JOBS, RISING AT A HEALTHY AVERAGE ANNUAL RATE 
OF 1.6%. DATACORE PROJECTION 2020: -85,000 JOBS, OR 4%.

)

)

)

)

SUMMARY & CONCLUSIONS:
MACROECONOMIC CONTEXT



FOR THIS STUDY, IN ORDER TO UNDERSTAND THE PROCESS OF HOW 
ECONOMIC IMPACTS ARE ASSESSED, IT HAS BEEN DATACORE’S EXPERIENCE 
THAT FIRST HAVING A FUNDAMENTAL KNOWLEDGE OF THE ECONOMIC 
CONCEPTS OF “INJECTIONS AND LEAKAGES” IS OFTEN HELPFUL.

"INJECTIONS”: REPRESENT LEVELS OF SPENDING AND ASSOCIATED 
ECONOMIC ACTIVITY DERIVED FROM CONSUMERS, BUSINESSES, & 
GOVERNMENTS THAT ARE ADDED OR INTRODUCED INTO A LOCAL ECONOMY 
FROM OUTSIDE A GIVEN REGION.

"LEAKAGES”: CORRESPOND TO LEVELS OF SPENDING AND ASSOCIATED 
ECONOMIC ACTIVITY DERIVED FROM CONSUMERS, BUSINESSES AND 
GOVERNMENTS THAT ARE LOST OR SUBTRACTED FROM THE LOCAL 
ECONOMY AS THEY ARE REDIRECTED ELSEWHERE OUTSIDE A GIVEN 
REGION. 

ONCE WE UNDERSTAND THE CONCEPTS OF INJECTIONS AND LEAKAGES 
AND HOW THEY COME TO BEAR ON LOCAL ECONOMIES, WE REALIZE THAT 
THERE ARE NOT ONLY DIRECT ECONOMIC IMPACTS TO CONSIDER, BUT 
ECONOMIC MULTIPLIERS AROUND SPENDING AND JOB CREATION TO 
CONSIDER AS WELL. 

)

)

)

)

SUMMARY & CONCLUSIONS:



OVER THE YEAR DATACORE HAS SUCCESSFULLY USED RIMS II ECONOMIC 
MULTIPLIERS ISSUED BY THE U.S. BUREAU OF ECONOMIC ANALYSIS IN ALL 
OF ITS ECONOMIC IMPACT STUDIES.

THESE MULTIPLIERS ARE STATE-SPECIFIC AND HELP ECONOMISTS ASSESS 
DIRECT AND INDIRECT ECONOMIC IMPACTS EMANATING FROM SPENDING 
AND JOB CREATION.

IMPORTANTLY, DATACORE HAS ALWAYS TAKEN A CONSERVATIVE 
APPROACH IN THE APPLICATION OF ECONOMIC MULTIPLIERS BECAUSE IT IS 
OUR STRONG BELIEF THAT CONSERVATIVE ESTIMATES ARE BEST USED FOR 
PLANNING PURPOSES. 

OVER THE YEARS, DATACORE HAS: 1) EMPHASIZED QUALITY CONTROLS, 
AND 2) SIMPLIFIED DATA CONVENTIONS WHERE POSSIBLE, WHICH HELPS IN 
REACHING THE BROADEST POSSIBLE AUDIENCE. THEREFORE, THIS STUDY 
FOCUSES ON “TOTAL ECONOMIC IMPACTS AROUND JOB CREATION AND 
SPENDING”, WHICH CARRY THE GREATEST IMPORTANCE IN ANY ECONOMIC 
IMPACT STUDY.

)

)

)

)

SUMMARY & CONCLUSIONS:



COMMITTEE SPENDING : including direct expenses for security, safety, insurance, travel 
and accommodations for parade participants, and other expenses involved in the planning 
and staging of the parade itself. The region’s Accommodations Tax (ATAX) is a source of 
revenue for the Parade Committee and is allocated on a need basis.

DIRECT SPONSORSHIPS : including financial and non-financial contributions made directly 
from parade sponsors to support parade activities, including floats, advertising, etc. These 
sponsorship funds get allocated by the Parade Commitee as needed.

CONSUMER SPENDING FROM PARADE ATTENDEES OR SPECTATORS: direct 
expenses associated with social activities the day of the parade, including meals at 
restaurants, area retailers, local hotels, souvenirs and other miscellaneous expenses 
incurred within the local business community.

PAYMENTS IN KIND: These are primarily contributions of time made by volunteers who 
support the parade planning process and the staging of the event itself. This includes time 
donated by members of the Parade Committee with 11 members, volunteers who donate 
time the day of the parade, parade participants themselves, and those who help with float 
design and construction.

)

)

)

)

SUMMARY & CONCLUSIONS:
FOUR PRIMARY SOURCES OF 

ECONOMIC IMPACTS



DataCore has been conducting fiscal impact and economic studies for over 41 
years, and there are often strict protocals that one needs to adhere to. This is 
particularly true in fiscal impact studies for municipalities, which are designed to 
assess the net impact of municipal tax revenues and municipal expenses on any 
given proposed residential or commercial development. Double-counting often 
becomes a problem, as does the inclusion of indirect economic impacts.

That said, when it comes to “in-kind contributions”, there is no clear consensus 
as to what constitutes a direct vs indirect economic effect. In fact, in the Journal 
of Regional Analysis, a 2007 article entitled “Determining Economic Contributions 
and Impacts”, it is argued that economic benefits are defined as a “net increase in 
total social welfare that can be market or non-market values”. 

Therefore, DataCore argues that in-kind contribtions from sponsors and 
volunteers constitute real and tangible economic value as they relate to 
total dollar economic output and job creation. They are there considered 
to be direct economic impacts for the purposes of this study, even though 
RIMS II multipliers and associated methods typically exclude them.

)

)

)

)

SUMMARY & CONCLUSIONS:
IN-KIND CONTRIBUTIONS



USING “CONSERVATIVE MULTIPLIERS” AROUND SPENDING AND JOB 
CREATION, DATACORE CALCULATIONS FOR THE 2019 HH PARADE, WHICH 
ACCOUNTED FOR INFLATION-ADJUSTED LODGING, FOOD AND BEVERAGES, 
GIFTS, SOUVENIRS, GROCERY ITEMS, RECREATION AND ENTERTAINMENT, 
SHOW THAT ADULTS OVER THE AGE OF 18 SPENT AN AVERAGE OF $46.79 PER 
CAPITA.

EMPLOYING DATA ON THE 18+ YEARS OF AGE COHORT GROUP, AND ASSUMING 
THAT 95% OF ALL ECONOMIC IMPACTS TOOK PLACE WITHIN SOUTH CAROLINA, 
IT WAS ESTIMATED THAT THE  TURNOUT OF 35,000 TOTAL SPECTATORS 
GENERATED $1.273 MILLION IN DIRECT CONSUMER SPENDING AND ANOTHER 
$1.043 MILLION IN INDIRECT SPENDING.

EMPLOYING RIMSII MULTIPLIERS ON DIRECT SPENDING BY THE PARADE 
COMMITTEE FOR THE 2019 HH PARADE, THE CALCULATIONS SHOW A TOTAL OF 
$42,100 IN DIRECT SPENDING AND ANOTHER $37,100 IN INDIRECT SPENDING

TOTAL DIRECT & INDIRECT SPENDING FROM ALL 
SOURCES: $2.395 MILLION

)

)

)

)

SUMMARY & CONCLUSIONS:
BOTTOM LINE



THE CALCULATIONS FOR THE 2019 HH PARADE SHOW THAT CONSUMER 
SPENDING IN THE LOCAL ECONOMY GENERATED 18 DIRECT JOBS AND 
ANOTHER 10 INDIRECT JOBS. TOTAL JOBS DERIVED FROM CONSUMER 
SPENDING BY SPECTATORS: 28 JOBS.

VOLUNTEER HOURS WERE ALSO IMPORTANT IN JOB CREATION. THE 
22,700 HOURS CONTRIBUTED IN-KIND REPRESENTS 11 DIRECT FTE JOBS 
AND ANOTHER 7 INDIRECT JOBS DUE TO MULTIPLIERS. TOTAL OF 18 JOBS

TOTAL DIRECT & INDIRECT JOBS FROM SPECTATORS, 
PARADE COMMITTEE, & IN-KIND VOLUNTEER HOURS: 46 
TOTAL FTE JOBS

)

)

)

SUMMARY & CONCLUSIONS:
BOTTOM LINE



THERE ARE LARGER ST. PATRICK DAY PARADES ACROSS THE U.S., BUT THE 
DATA HERE SHOWS THAT NONE ARE MORE IMPORTANT TO THEIR LOCAL 
ECONOMY THAN THE HILTON HEAD ST. PATRICK’S DAY PARADE. DataCore 
strongly suspects that Hilton Head leaders and area businesses have known about 
the importance of the Hilton Head St. Patrick's Day Parade to the local economy for 
many years, even though those economic benefits had not been formally quantified 
prior to today.

These “economic injections” generated by the Parade are important because they 
feed and support the largest economic driver in the region, namely Leisure & 
Hospitality, with a documented location quotient of 181.

In conducting this study, it became apparent that most people probably lack a full 
appreciation for just how much TIME and EFFORT go into the making of this one 
event that lasts just a few hours. It requires the commitment of thousands of people 
and over 22,000 man-hours to produce. Without question, the Parade is a one of a 
kind event that  produces economic benefits that are impressive given its size.

Continued support for the Parade in turn supports other sectors of the economy, 
such as retail trade, real estate, housing, & construction to name a few, because of 
economic multipliers on spending and job creation”.

)

)

)

SUMMARY & CONCLUSIONS:



"The data is pretty conclusive: The Hilton Head St. Patrick's Day Parade 
provides tangible and considerable economic benefits for the local 

economy, creating $2.4 million in total dollar impacts and 46 FTE jobs in 
aggregate economic activity. These are conservative estimates and 

represent direct and indirect economic impacts not only within the Hilton 
Head/Beaufort County region, but throughout portions of South Carolina, 

with residual benefits even being realized up and down the Eastern 
Seaboard because of multipliers.

These “economic injections” are important because they feed and support 
the largest economic driver in the region, namely Leisure & Hospitality, with 

a documented location quotient of 181. 

Therefore, the parade promotes economic vitality for the region at large, 
while also providing a stronger sense of community and higher quality of 
life. This is particularly important given the backdrop of a U.S. recession, 

which officially began in Feb 2020. Going forward, these numbers strongly 
suggest that funding for future parades is of critical importance if the Hilton 
Head/Beaufort County economy is to reach its full potential in the long run”.

Don Klepper-Smith
Chief Economist, DataCore Partners

BOTTOM LINE ON  TOTAL ECONOMIC IMPACTS:
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 The Hilton Head Island 
 St. Patrick’s Day Parade 

 MINUTES: August 18, 2022 
 ATTENDANCE 

 ●  Meeting was called to order at 5:45 pm and adjourned at 7:2. In attendance were Alan Perry, 
 Gabrielle Muething, Erin Reilley Booth, Laura Reilley, Dana Millen, Jim Laferriere, Lynne 
 Hummell and Kim Capin. Members not in attendance: Michael Taylor and Brad Hanna. 
 Guests in attendance: Triad Design Group. 

 OLD BUSINESS 
 ●  MARKETING: 

 ○  Discussion continued from the previous meeting, with Triad taking the lead on 
 extending our reach to markets with an interest in Hilton Head Island, the 
 Lowcountry and the Southeast, advertising at the airport, and strengthening 
 knowledge of this family friendly community wide event. Our new video was shown 
 and will be utilized throughout our marketing efforts. 

 ●  BUDGET: 
 ○  Budget items were listed in order of priority and need, to build a budget to add to 

 our presentation for ATAX. 
 ●  SAFETY: 

 ○  Discussion on improving security, with a future goal for fencing 
 ●  EVENTS: 

 ○  Unanimous vote to continue with the Irish Concert as the Saturday portion of our 
 now named Hilton Head Irishfest 

 NEW BUSINESS 
 ●  ATAX: 

 ○  APPLICATION NOTES 
 ■  Parade and Concert 
 ■  Large entertainment lineup (including top Pipe & Drum companies in the 

 country) price of travel and accommodations needs consideration 
 ■  Triad Marketing has been hired - we acknowledged that a professional local 

 company is needed to market this event, which has grown exponentially. 
 This will affect our budget, but empower us to reach a bigger market to visit 
 Hilton Head Island, while also encouraging the 2 hour drive market to visit, 
 dine and shop. 

 ■  Additional marketing is needed for social avenues and needs to be budgeted 
 for 

 ■  Additional Sheriff’s Department support needs to be considered 
 ■  The safety of participants and attendees including Covid protocols have to 

 be taken in consideration for costs for sanitization, etc. 
 ○  Due to the growth of the event and higher expenses, the committee voted 

 unanimously to increase our request for funding to $86,000 

 NEXT MEETING: September, date TBD 

 www.hiltonheadireland.org  • 855.287.7287 • hiltonheadireland@gmail.com • P.O. Box 5428, Hilton Head Island, SC 29938    1 



Hilton Head Island St. Patrick's Parade
2023 Proposed Budget

EXPENSES

2023 Proposed

Golf carts $600.00

GM Sash & Awards $750.00

Signs/ Banners $1,000.00

Insurance $3,000.00

Performance Fees $13,000.00

Accommodations & travel $19,000.00

Bands ‐ F&B $15,000.00

Dignitaries ‐ F&B $3,000.00

Storage Rental $2,640.00

Port‐O‐Lets $4,500.00

BCSO $11,000.00

Security $500.00

Volunteer T‐Shirts $750.00

Reviewing Stand Expenses $2,000.00

Audio & Broadcasting $1,000.00

PO  Box $232.00

Marketing  $35,000.00

Misc $1,500.00

Water parade $0.00

Concert $5,000.00

Accounting $600.00

Total $120,072.00

INCOME

Sponsorships $20,000.00

Entries $10,000.00

ATAX $86,000.00

Concert  $5,000.00

Total $121,000.00



2022 Budget to Actual

EXPENSES

2022 Proposed 2022 Actual

Golf carts $600.00

GM Sash & Awards $750.00

Signs/ Banners

Insurance $2,300.00 $2,714.68

Performance Fees $14,500.00 $10,250.00

Accommodations & travel $16,800.00 $18,206.00

Bands ‐ F&B $9,825.00 $15,091.00

Dignitaries ‐ F&B $3,500.00 $2,127.00

Storage Rental $2,500.00 $2,640.00

Port‐O‐Lets $3,500.00 $4,186.00

BCSO $11,000.00 $9,603.00

Security $500.00 $110.00

Volunteer T‐Shirts $750.00 $567.00

Reviewing Stand Expenses $3,000.00 $0.00

Audio & Broadcasting $1,600.00 $625.00

PO  Box $175.00 $232.06

Marketing  $2,000.00 $1,500.00

Misc $1,700.00 $675.00

Water parade $500.00 $0.00

Concert $3,000.00 $3,242.00

Accounting $500.00 $0.00

Total $79,000.00 $68,526.74

INCOME

Sponsorships $15,700.00 $15,750.00

Entries $10,000.00 $7,938.00

ATAX $50,000.00 $41,235.00

Concert 

Total $75,700.00 $64,923.00

Hilton Head Island St. Patrick's Parade



Form 990-N (e-Postcard)
Organizations who have filed a 990-N (e-Postcard) annual electronic notice. Most small organizations that
receive less than $50,000 fall into this category.

 Tax Year 2021 Form 990-N (e-Postcard)

 MENU
HELP

Home
  
Tax Exempt Organization Search
  Hilton Head Island St Patricks Day Parade Foundation


Back to Search Results

Hilton Head Island St Patricks Day Parade
Foundation
EIN: 57-0905350 | Hilton Head Island, SC, United States





Tax Period:

2021 (01/01/2021 - 12/31/2021)

EIN:

57-0905350

Legal Name (Doing Business as):

Hilton Head Island St Patricks Day Parade Foundation


Mailing Address:

PO Box 5428

Hilton Head Island, SC 29938

United States


Principal Officer's Name and Address: 

Laura Reilley


16 Nautilas Road

Hilton Head Island, SC 29938

United States


Gross receipts not greater than:


https://www.irs.gov/
https://www.irs.gov/help/telephone-assistance
https://www.irs.gov/
https://apps.irs.gov/app/eos/
javascript: history.go(-1)


 Tax Year 2018 Form 990-N (e-Postcard)

 Tax Year 2017 Form 990-N (e-Postcard)

 Tax Year 2015 Form 990-N (e-Postcard)

 Tax Year 2014 Form 990-N (e-Postcard)

 Tax Year 2013 Form 990-N (e-Postcard)

 Tax Year 2012 Form 990-N (e-Postcard)

 Tax Year 2011 Form 990-N (e-Postcard)

 Tax Year 2010 Form 990-N (e-Postcard)

 Tax Year 2009 Form 990-N (e-Postcard)

$50,000

Organization has terminated:

No

Website URL: 

hiltonheadireland.org

Page Last Reviewed or Updated: 20-November-2020  Share  Print

https://apps.irs.gov/app/eos/#


9/12/2019 e-Postcard View

https://sa.www4.irs.gov/epostcard/secure/990n/forms/print/ 1/1

Form 990-N

Department of the Treasury
Internal Revenue Service

Electronic Notice (e-Postcard)

for Tax-Exempt Organization not Required to File Form 990 or 990-EZ

OMB No. 1545-2085

2018
Open to Public Inspection

A For the 2018 Calendar year, or tax year beginning 2018-01-01 and ending 2018-12-31

B Check if available
Terminated for Business
Gross receipts are normally $50,000 or less PO Box 5428, Hilton Head

Island, SC, US, 29938

C Name of Organization: HILTON HEAD ISLAND ST PATRICKS
DAY PARADE FOUNDATION

 

D Employee Identification
Number 57-0905350

E Website:
www.hiltonheadireland.org 16 Nautilus Road, Hilton

Head Island, SC, US, 29928

F Name of Principal Officer: Laura Reilley

 

Privacy Act and Paperwork Reduction Act Notice: We ask for the information on this form to carry out the Internal Revenue laws of the United States.
You are required to give us the information. We need it to ensure that you are complying with these laws.

The organization is not required to provide information requested on a form that is subject to the Paperwork Reduction Act unless the form displays a
valid OMB control number. Books or records relating to a form or its instructions must be retained as long as their contents may become material in the
administration of any Internal Revenue law. The rules governing the confidentiality of the Form 990-N is covered in code section 6104.

The time needed to complete and file this form and related schedules will vary depending on the individual circumstances. The estimated average times
is 15 minutes.

Note: This image is provided for your records only. Do Not mail this page to the IRS. The IRS will not accept this filing via paper. You must file
your Form 990-N (e-Postcard) electronically.
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